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once again we’re on top of the latest bock news! You’ll get the lowdown on the 
Rogalski Bock Can sell-off here and ONLY here! 
Time is flying! The next time we’ll see each other will be face to face at 
Canvention! Stop on the way at my house for a beer (I’m 2 ½ hours east of 
charlotte) and to stare at my collection! The door is wiiide open, so let me 
hear from you. I’m here until Wednesday morning.... Editor  
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LOT’S TO REPORT this time around, but no room to do it! We are full to 
overflowing this issue. We have an exclusive interview with Dale Rogalski, that gives 
everyone, finally, a true understanding of what’s going on with the Rogalski Brothers 
Bock collection selloff. If you’ve been tuned into this phenomenon, you’ve seen that  
there have been some incredible cans change hands lately, as Dale and Roy (both 
founding members of this Chapter) have decided to break apart what was a premier Bock 
collection. See why in these pages! Our cover shows just 5 of the bitching cans that Dale 
and Roy have amassed over the years. 
WE ALSO HAVE TWO OTHER MAJOR ARTICLES,  in addition to the regular 
columns. Bob Porter has sent in a very nicely documented history of the Adam Scheidt 
Bock cans, as the follow up piece to his article on the Valley Forge Brewery Bock cans. 
And Eric Claussen has sent in a Members Profile, along with lots of photos of his 
collection. Thanks to both of you guys. Question: who’s the next Member Profile? 
THIS IS THE LAST ISSUE BEFORE CANVENTION.  The next one is the October 
issue. Your Humble Editor asks for your indulgence in his meager requests: 
*Stop by my house on the way to Canvention. The house is open to all through Tuesday 
evening. I head out to Charlotte Wednesday morning.  See the collection, drink a beer or 
more. I’m 2 ½ hours east of Charlotte, 50 minutes from the Raleigh airport, and a bit over 
an hour from I-95, so come on down. Call ahead though!  
*Sign up to work one, count ‘em one, hour at the Merry Bockster Chapter table. The 
raffles, T shirt sales, dues renewals, and new member signups are vital to our survival. 
Help out the one time a year we need your time. You may find that you enjoy it! 
*Come by the Chapter table to renew for 2006 (yes, it’s that time again), and to pick up T 
shirts and raffle tickets. The raffle is going to be particularly good this year, so you need 
to come by to buy some tickets to make sure Bob Cronk doesn’t win the killer cans again 
this year! 
*Set aside time to get yer butt to the Chapter meeting. There are several good reasons for 
going to the only annual get together; there’s a killer Members only raffle for attendees, 
you’ll see (and get to talk with) those who’s got the good Bock trading stock at the show, 
like as not you’ll cut a deal for some good something there, and you can make sure you 
don’t get elected as an Officer if you come! 
*If you take any photos of Bocksters in action at Canvention, PLEASE send me copies! 
*There will be a LOT of Bock beer at Canvention, in various taste testing venues. Would 
someone take it upon themselves to sacrifice their soberness in the pursuit of a fact 
finding mission about all these great beers for these pages?   
*Please take time to write up your thoughts about Canvention, from a Bocksters 
perspective. I’ll need it for the October issue. 
 There. That was easy, wasn’t it?  
IN ADDITION TO CANVENTION NEWS, we’ll need to fill up the October issue 
with contributions from YOU the members. Andy, it will be Bocktoon time again! I have 
had promises of articles from several of you (and you know who you are!), and now it’s 
payoff time. Get them in to me! Can’t say you haven’t had enough notice! 
HAVE A SAFE TRIP TO CHARLOTTE, VIA SANFORD! HOPE TO  SEE MANY 
OF YOU IN PERSON AT MY HOUSE BEFORE THE SHOW! 
Anyone doing a Bock display?  
 

We’re so full, we had to tell the editor to tone it  down this issue. And no family 
photos, either!  



  

Greetings Fellow Merry Bocksters! 
  

I hope that these lazy, hazy hot & humid summer days find all of you well and enjoying a 
successful summer collecting season.  As we all are enjoying a busy time of summer can & 
breweriana shows I wanted to take a minute of everyone's time and get a little serious.  As you 
know, our hobby is not in it's heyday of the 1970's as far as membership, variety of can clubs and 
overall membership.  Our hobby is aging at an alarming rate and we need a new surge of 
collectors like we saw in the 70's.  This will certainly require some out of the ordinary thinking and 
probably some changes to the old stogy ways that "we've always done things". 

The BCCA is not alone in the problems that we face with future membership growth and 
overall participation.  NABA, ECBA, ABA and many individual chapters all face the same 
challenges of increasing or solidifying membership but more importantly improving involvement 
and activity in the clubs by more members.  My overall message is not however doom and gloom 
for our hobby.  I believe that with the introduction of the internet and sites such as eBay, interest 
in our hobby is stronger, with more people interested than ever before, on a world wide stage.  
Prices on quality cans and breweriana are at an all time high.  While quality breweriana is tough 
to find, there are still new finds being uncovered every month, all over the country.   It is up to us 
as active members in the BCCA, Merry Bocksters and every individual local chapter to reach 
more people and find a way to get more people ACTIVELY INVOLVED in the hobby.   
  As it pertains to the Merry Bocksters, Jim and I have been campaigning in many of the 
previous Goatzette issues and certainly at last years Canvention for additional people to step up 
to the plate and help us make this chapter and publication better.  We think that over the course 
of a little over two years we've put together one of the best BCCA 
chapters and a publication that is truly outstanding.  The Goatzette 
has become "THE PLACE" to hear first about news related to bock 
cans, bock finds and other bock beer related information.  What it 
cannot become is a virtual tour of Jim and Dave's (and a few other 
people’s) basements.  
We need your help in every facet of the club to continue making this 
chapter enjoyable and exciting for everyone. Everyone can pitch in, 
from writing an article to taking a few pictures of any variety of items 
in YOUR BASEMENTS!   
  Most importantly I want each of you to think about taking a 
turn as an officer of this chapter.  We'll need some new volunteers to 
step up as Vice President, President and even, down the road, as 
editor of the Goatzette.  Being an officer isn't that time consuming and 
only takes writing a few messages for the Goatzette, coordinating our 
presence at the Canvention, etc...  

As for the Canvention,.... IN ORDER TO MAKE SURE THAT 
WE HAVE A TREMENDOUS TURNOUT OF MEMBERS AT THE 
CHAPTER MEETING, JIM AND I HAVE SECURED SOME 
WONDERFUL BOCK ITEMS FOR OUR MEMBERS ONLY 
DRAWINGS. THE MEETING WILL BE HELD ON THURSDAY 
EVENING IN CHARLOTTE, AND YOU MUST BE AT THE MEETING 
TO WIN. I’LL LET EVERYONE KNOW WHEN WE FINALIZE THE 
TIME AND ROOM. 
 

NOW FOR THE REALLY COOL ANNOUNCEMENT.  TO 
ASSURE A SUCCESSFUL RAFFLE THIS YEAR AT CANVENTION, WE HAVE OBTAINED A 
GREAT BOCK CAN ..........AN ESSLINGER'S PARTI-QUIZ BOCK FLAT TOP (CHECK OUT THE 
PHOTO) WHICH WILL BE GIVEN TO ONE LUCKY RAFFLE WINNER.  
  
Until September, I've rambled enough!   Happy Collecting! 
  
Dave Reed 
  



HEY, HOW ABOUT THAT! 
  

Here we go with another 
installment of HHAT. I hope 
you’re enjoying these. I 
present you with two versions 
of the same Bock beer can, 
with a subtle, and probably 
largely unknown difference. 

I hope that everyone can  
see this in the photos. These 
are supposedly the same can, 
 the Budweiser Bock can, 
USBC 44-26. 

The difference between 
the two is in the color of the 
writing on the back side, by the 
bottle. (Thanks go to Dale 
Rogalski for this HHAT!!) 

 
The previously 

unknown can on the 
left is believed to be 
unique, and was a 
part of Dale’s 
collection until very 
recently, when he 
parted with it during 
his Bock collection 
breakup. It is a rolled 
can, and may have 
been a sample can 
that was never 
approved by the 
brewery. 

If You have 
cans for this feature, 
please send them in 
(photos and stories 
only. Please, don’t 

tempt me by sending me the cans!). This kind of information helps us all have 
more fun with the hobby!!! 

 
  



 
 
 As long as I have been a Beer Can Collector, there has been the Rogalski 
Brothers. Known far and wide as one of the major can dealer houses in the hobby, Dale 
and his brother Roy have been a fixture pretty much since the beginning of organized 
Beer can collecting.  

Another facet of the Rogalski Brothers is that they are passionate Bock collectors, 
and have been throughout their years in this hobby. Their Bock collection grew to be one 
of the premier accumulations around, with several unique or near unique cans. Whenever 
you saw them at a show, and wanted to get in a good long conversation, all you had to do 
was start talking Bock. Dale in particular has been known to opine for as long as you 
want to hang out if the subject is Bock Beer cans. 

Recently, the Brothers decide to use their substantial Bock collection as financial 
leverage to expand their other business, vacuum tubes. Yes, I said vacuum tubes. Like 
was in your Dad’s old black and white TV when you were a kid. Like are still are used in 
vintage guitar amplifiers (the Allman Brothers use only tube driven Marshall amps), 
antique radios, and a lot of Eastern European electronics.  

So, given the magnitude of the potential reshuffling of many major Bock Beer 
cans through the hobby, as the Rogalski cans disperse and the few downgrades generated 
are moved on out into a second wave of collections, your intrepid Editor took the 
opportunity to talk with Dale Rogalski about the whole situation. Thanks go out to Dale 
for his patience, and willingness to let us all in on what’s going on with the largest Bock 
can realignment yet this century. 
 

Merry Bockster Editor:  Hi Dale. Thanks very much for this interview. The 
reason I wanted to talk with you is pretty obvious; everyone wants to hear the story 
behind the breakup of your Bock Beer collection. To set the stage, though, could we 
start off by talking about how you got into beercans in general, dealing cans, and 
how you got interested in Bock cans in particular?     
  Dale Rogalski: Well, our start in collecting came in 1971. I had just returned 
from Vietnam and enrolled at the University of Florida, where Roy was already in school. 
We got a place together and enjoyed having a beer or two, when we could afford it. One 
day Roy comes home with a bag with six different beer cans in it. He said that he just 
wanted to try them and see which one he liked best. I remember that there was a Bud, a 
Busch and a Burger, but I can’t remember the rest. Anyway, we drank the six beers and 
decided to try all the different ones available in town. To keep track of which ones we 
had already tried, we simply put the empty cans on a shelf and added to it as we tried 
more beers. About 100 beers later, we decided that the cans were pretty cool and decided 
to try to get more.  

Around that time I went to work for Merrill Lynch and had to spend 3 months in 
New York City for training. They let you take tests before the classes started to exempt 
some of the subjects that you already knew and, since I had just finished working as a 
graduate instructor in Finance, most of the tests were pretty easy for me. That gave me 
three months to scour the city in search of more cans. I would have one or two hours of 
class each day and then take off into a different neighborhood and check out all the 
bodegas and beer sellers I could find. I ended up with several hundred new beers, all full. 

  
 



 
Since Roy and I had decided that we had to drink the beer in order to put the can 

on the shelf, I had to find a way to get a few hundred pounds of beer back to Florida.  The 
easiest solution was to buy a car and fill up the trunk. Not wanting anything that might be 
stolen, I settled on a 1960’s Mercury Comet. It cost $100 and actually ran pretty good. 
Knocked a little, but still pretty driveable. Well, classes ended, I loaded up the trunk and 
with the nose of the car pointing skyward, I headed back to Florida.   

When we unloaded all the cans, Roy and I decided to try them in groups of 12, 
splitting each beer so that we each drank the equivalent of 6 beers at each sitting. A 
logical way of tasting the beers was to start with the lightest beer and progress to the 
darkest. That meant that we always ended up with bock or porter for the last beers. For 
some reason, these always meant more to us than the other cans, so they ended up in a 
special place on the shelf. Hence our initial interest in bock cans. As time progressed, we 
culled the collection until it contained only Florida cans and bock cans. Eventually it was 
only bock. There is just something special in these cans that make you gravitate to them. 

 
As for how we got into dealing, I have to thank my bosses at EF Hutton for that 

one. In 1975 I was working for Hutton in Jacksonville. My commute was 90 miles each 
way, through some great dumping areas. At least two days a week, I would call my 
secretary and tell her that I was going to spend the day contacting customers and would 
not be in the office. That left me free to dump to my heart’s content. Eventually the lack 
of sales caught up to me and they FIRED me.  

It seemed traumatic, but the same day they let me go, I drove up to Atlanta to do a 
can show and decided that I might just take a year off and travel around selling beer cans 
to pay expenses. Remember now that at this time I had NEVER bought or sold a beer 
can, adhering to the old BCCA adage “ Be a trader, not a traitor”.  It turned out to be easy 
to sell cans and Roy quit his job two weeks later and our business was born.  

The goal was to spend a year on the road, doing shows and selling enough to pay 
expenses, while building our collection. We ended making a profit of $412 each that 
year, but did put some nice cans on our shelf, so we decided to go for another year and 30 
years later we’re still at it. There were times in those early years that we would do 60 
shows a year. Sometimes Roy would do a show in one town on Saturday and I would do 
one in another town, then we would meet in a third town on Sunday for another show. 
Back then you could pick and choose your shows. There were a lot of great can shows to 
go to. 
 

MBE:  So you started buying and selling cans, and that put you in touch with 
many advanced collectors. It also gave you an opportunity to see some of the great 
collections of our hobby. Which ones were noteworthy, and what Bock cans did you 
see? Did any of those cans eventually end up in your collection?    

DR: Well, traveling around was great because you got to see not only the great 
collections but also some of the lesser known specialty collections. This was a time when 
if you visited a collector, you were expected to stay for dinner and the night. I can’t tell 
you how many different beer can rooms I have slept in. It was a huge opportunity to learn 
what cans are out there and who has them. This was before can prices had climbed 
anywhere near where they are now, so there were still some amazing cans on the shelves 
of novice collectors.   

 



 
Some of those cans made it into our collection over the years and hopefully some 

more will in the future. There’s an F&S Bock we have been working on for 27 years now 
and I hope to have it soon. We worked on buying Bert Plew’s collection for almost 30 
years just so we could get the older Old Crown Bock can.  We bought a lot of collections 
just to get one or two bock cans out of each one.  
 

MBE:  You used to use the Kuebler Bock logo in your ads in collector 
magazines, particularly in the Beer Cans Monthly/Brewery Collectibles magazines 
put out by Maverick publishing. You are still, at least in the minds of many long 
time collectors, associated with that logo. The last time I can find that you used it in 
an ad was in 1981. Was there any reason you dropped it?   

DR: Biggest reason was that we sold it when we sold our collection. I’ve been 
working for 15 years to get it back and hope to have it in another year or two. I love the 
logo. We had a friend do a reverse on glass of the logo back in the 70’s and it still hangs 
in our office. 
 

MBE:  I can’t find any advertising in the BCCA magazine until 1991. That’s 
a 10 year gap. Granted, I don’t have access to the last Maverick issues. Did you go 
“cold” for a few years? Many of us did during that same timeframe. What was 
going on in your collecting during those years?   

DR: Ever since we started in the hobby we always bought the best advertising 
space we could. When Maverick or Beer Cans Monthly was in operation, we had the 
back cover on every magazine. When they went out of business, we had no way of 
advertising until the BCCA opened up their magazine to advertising. Then we took over 
that back cover. I believe that we have had every back cover of every beer can magazine 
that ever accepted advertising. We’ve also had the inside front cover of the BCCA roster 
ever since they started accepting advertising.   
 

As for going cold. No, we still produced mail order lists and sold cans through the 
mail and at shows. I've attended over 1000 beer can shows and we produced countless 
beer can lists including 297 mail order lists and 34 can auctions before the advent of 
eBay.  I suspect that we have sold more cans than all the other dealers combined. An 
awful lot of cans pass through your hands in 34 years.  The nice thing is that so many of 
the good ones made it onto our collection shelf.  
 

MBE:  You sold your Bock collection once before. Was that during this time? 
How does that experience compare to this one now? What are the similarities, and 
the differences? 

DR: We sold the collection in the early 80’s to raise money to be able to buy beer 
can collections. When the Jim Garard collection sold in 1980, it drove prices up so much, 
we did not have the capital to be able to buy the better collections any more. Remember 
that before Garard, the top price for a can was $300. Immediately after his collection 
sold, you could sell cans in the $1000 to $1500 range.  It really hurt to sell, but without 
that money, we could have not continued to buy collections. When we started reacquiring 
our cans in the late 90’s, we often had to pay 10 times the price we had sold for 15 years 
earlier.  

 



 
Today we have been selling to raise capital to expand our vacuum tube business. 

The beer cans are more of a hobby today and we need the income from the vacuum tubes 
to pay our bills.  As much as it hurts to sell them again, I’m sure we’ll be putting them 
back on the shelf sometime soon.  The thing is, every time we sell a can it just makes us 
want to find a way to buy it back as soon as possible.  

We had a goal of raising a certain amount of money from this sale and have 
actually met that goal. If we hadn’t told the world that we will be selling the entire 
collection, we’d stop selling today and put the rest of the cans back on the shelf.  In 
fairness to our customers, we’re going to take all the Bock cans we have left to Charlotte 
and put them up for sale. Any Bock cans that leave there are going back on the shelf. 
 

MBE:  You took over the back cover of the BCCA magazine in late 1993, and 
immediately began to feature Bock cans in the ads. How much did that approach 
help you add to your Bock collection? What cans came to you through those ads? 

DR: Actually not many cans at all. It did put us in contact with a lot of other bock 
collectors, though. 
 

MBE:  You determined you were going to amass a serious Bock collection.  
Tell me about some of the more intricate “can hunts” that resulted in bagging cans 
for the collection. Did you begin to look for specific cans, or did the collection evolve 
as you happened upon cans you needed? 

DR: You can’t hunt for a specific can and have much hope of getting it. We just 
bought all the collections that came our way and snagged the bocks out of them for our 
collection. We did buy a collection in the early 80’s that included on grade examples of 
Peter Doelger Bock, Old Dutch Bock, Jacob Ruppert Bock (silver can), Kruegers’s Bock 
(long opener), Rheingold Pale Bock and Rheingold Pale Double Bock. That was a real 
highlight. Also when we bought the Kuebler Bock, we also got the Esslinger Bock O/I 
and the Ruppert with the woodgrain.  

I think the one purchase that was the most exciting was when we located over 
40% of our original bock collection and were able to buy all of them back. This collector 
had one of our Gunther dancing goat cans, our Senate Bocks, a Krueger instructional, Old 
Dutch Bock, the Rheingold Pale and Rheingold Pale Double Bock, the Schwegmann 
Bock and the Sunshine and Trommers’ O/I bocks. 
 

MBE:  Are there any of the cans in your collection that are particularly “high 
mileage”? Any that you have bought and sold multiple times? Any that you have 
followed around in the hobby through several collectors before you were able to 
acquire it for your collection? Any that you have touched/owned that you sold and 
wish you had held onto in your collection? 

DR: Probably the most interesting is the Trommer’s O/I. We got a nice example 
in the late 70’s and it sat on our shelf for a couple of years. Along came an upgrade and 
we sold off the lesser can to the collector who later on ended up with 40% of our original 
collection. Well, when we sold our collection, the better Trommer’s went to a different 
collector. So we buy back that great chunk of our original collection and put the first 
Trommer’s back on the shelf for the second time. There it sits for several years. Lo and 
behold, we end up buying an upgrade from Joe Miller when he sold his cans, and it was 
the same can we upgraded with the first time. Basically we upgraded the same can with 
the same upgrade two times. What are the odds? 



 
As for cans we sold that I wish we hadn’t…..almost every one of them, but some 

great examples come to mind. The Esslinger O/I, the Peter Doelger, the Kuebler, the 
silver Ruppert and the woodgrain one. Both National Boh cones, the Schmidt’s 
crowntainer and too many more to mention. I plan to be around doing this for at least 
another 30 years, so I think we’ll see a lot of them come back home in that time. 
 

MBE:  How about “the one that got away”? What can, or cans, never made it 
to your shelves, but you wish had? 

DR: When it came to collection cans, we were always aggressive enough to get 
anything that came on the market. There were some on collectors’ shelves that I would 
have liked to get (and still do), but I don’t think we missed anything  that was for sale or 
trade. 
 

MBE:  Let’s talk about what your Bock can collection ultimately became. 
How many cans did it swell to? What was the one can that gave you the most 
satisfaction in adding to the display? Which cans do you feel are undervalued by the 
hobby? Which are inflated, irregardless of rarity? 

DR: The bock collection never got much above 200 cans, as we only collected 
flats and cones and tried to stay away from minor variations. The one can we liked 
best….that’s easy. It was the Kuebler Bock, far and away. Incredible can and no one had 
ever seen one before we turned it up. 

I think the most undervalued bocks out there are the 50’s cans that just are not 
available. I don’t think they canned nearly as much bock in the 50’s as they did in the 
30’s and 40’s. Some really hard cans to find in good shape are the white Knickerbockers, 
the gold Richbraus, almost any 11 oz bock and many of the New England cans. 

The most inflated bock has to be the  Budweiser  Bock.  This is the 007 of bock 
collecting.  It almost always brings far more than it’s rarity suggests. There are just so 
many Anheuser Busch collectors that they manage to suck up all the cans that come up 
on the market, regardless of price. 
 

MBE:  Now we move to Blue/Gray 2005, when the word first gets out nation-
wide that you’re parting with your Bock cans. Do you feel that the collectors 
understand what you’re doing and why? Do you think they believe you when you 
say you’ll be back into collecting down the road? If not, is there anything you’d like 
to say now to change their minds? 

DR: I’ve had more collectors ask “why are you getting out of the hobby?” They 
equate selling some cans with getting out. I’ve been selling cans for over 30 years and 
haven’t gotten out yet…and I’m not going anywhere now. I bought three bocks last week 
and bid on two more on eBay in the past two months. This was just a business decision 
that had to be made. Some of the cans are gone, but some aren’t. If we don’t sell too 
many in Charlotte, then we’ll have a real good start on a new collection. This will be my 
31st Canvention in a row and I’m shooting for 60 of them. In three years when 
Canvention comes to Orlando, we’re planning to have a big open house so collectors can 
come by and see the collection and the vacuum tube business. 
 

 
 



 
MBE:  Now that you’ve begun to break up your Bock collection, has it 

changed the way you think about what you were able to assemble? Was it easier to 
do once the process had begun, and a few cans were out the door, or is it still a 
struggle to box them up and mail them away? 

DR: I don’t think I ever saw a collector part with his cans without some remorse. 
Even those collectors who had boxed up their cans years ago and put them in the attic. 
When the cans go out the door it hurts. When cans have been such an integral part of 
your life for over 30 years, it really hurts. Difference is, for us, it is only temporary. 
We’re already working on how to reacquire those cans we sold. 

MBE:  So what is the future for Rogalski Brothers? Will we stop seeing you 
guys at shows, at least until the vacuum tube business has been groomed to where 
you want it to go? Are you going to continue to acquire collections? Do you intend to 
put the hobby on hold? 

DR: We bought the vacuum tube business five years ago. The former owner was 
running it in a 500 square foot building and had about 100,000 tubes. Since then we have 
expanded to a 15,000 square foot building and 10,000,000 tubes.  This took a lot of 
organizing and planning, but we’re almost finished. Finally I don’t need to be there on a 
daily basis, which means that I can get back to doing more can shows. I’m 58 years old 
and have been doing this for 34 years. I don’t have a single friend left from the first 24 
years of my life, but I have hundreds of good friends from the past 34 years in the can 
hobby. I going to enjoy spending time with my friends and hope to pick up a few nice 
cans along the way. 

MBE:  What do you think the future holds for beercan collecting as a hobby? 
With many of us aging out, are we seeing the twilight of cans as a collectible? How 
do you think the hobby will change as time goes on? 

DR: I could go on about this for hours, but in a nutshell, I think the hobby is quite 
healthy. There are a lot of collectors out there that the general public is unaware of. 
About half of the bock cans we sold this time went to non-BCCA members. And these 
are younger guys. Buyers that have no problem spending $15,000 on a single can and 
doing it over and over. Sometimes we only see what is in front of us and fail to look 
around. Sure the collectors at the shows seem to be the same ones over and over, but 
there’s always a few new buyers at each big show. Since we sell a full range of cans, 
from $5 on up, we’re able to watch the new guys move up in price until they’re at the 
premier stuff. There are a lot more buyers at all levels than you think. 

In addition, there are a lot of closet collectors out there. We have a good hundred 
or so  customers who have been buying  from us for years, but never buy on Ebay and 
have not been to a beer can show for decades. These are the ones who used to go to can 
shows in the 70’s and 80’s but were turned off by the trade only rules of the BCCA. They 
haven’t let up in collecting and are paying the going rate for cans. 

The BCCA, however, could use another influx of collectors under 30 years old if 
only to contradict the perception that the hobby is shrinking. Local shows need to reach 
out and attract new collectors. New blood brings new ideas and with new ideas comes 
new life. I’ve watched cans sell for over 30 years and I’ve never seen a downturn in 
prices. We’ve had times when it took longer to sell a can, but there have always been 
enough buyers in the long run. And always at higher prices. No, the hobby has a rosy 
future ahead. If anyone feels differently, please give me a call and I’ll be glad to buy their 
collection! 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



e e e e bock  
from Joe Pac 

 
Now that the rush to obtain those “unusual labeled” bock cans in our previous 
issue has subsided, here is an array of items that recently sold on Ebay. 
 

<- Budweiser Bock Beer Bottle 12 FL. OZ long neck in 
very nice condition went for $157.50 
 
 
 
 
 
Trommer’s Bock Beer 
Ball Knob from John F. 
Trommer, Inc. Brooklyn, 
NY sold for $130.27 
 
 
 
 

 
 Vintage Hornung painter -style hat. Doesn't appear to have been worn 

but is dirty/and or stained from 
being 

stored away for years. Cream colored 
canvas with a tan band and a navy blue 
bill. The inside of the band is starting to get 
crinkled. Came from a home in the Brewerytown section of Philly where 
the brewery was located. Sold for $46.67. Check out the Goat above! 



e e e e bo
ck  

 
 
Schwegmann BOCK Beer flat top can like BCU #117-20 
made for Schwegmann Brothers Giant Super Markets by 
Gold Brau Brewing Co., Chicago. Rolled can slightly short in 
near mint condition. Went for $ 4,850.00 Recently, another 
Schwegmann Bock can (not shown) sold on Ebay for 
$3161.11 The can was all original with some minor condition 
issues. 

 
 
 
PETER DOELGER BOCK BEER 
BALL KNOB -- Harrison, NJ 

Advertised as in mint condition. Sold for 
$172.49 

 
 
 
 
1940's JACOB HORNUNG'S BOCK BEER CROWN Jacob 
Hornung Brewing 
Co. Philadelphia, 
PA. Unused and in 
very nice condition. 

Went for $202.50 

 
 
 
 
 
 
 
Vintage Bock Beer “At Your Service” 
Lembeck And Betz Jersey City, NJ. 
Some chipping on the edges of the 
cardboard, but the sign still is in good 
condition and very displayable. It 
measures 27" long by 20 1/4" wide.  
Sold for $610.99  
 
 
See ya next time … Joe Pac  
Member # 50 



 

of the Adam Scheidt Brewing Co. 
By Bob Porter 

  The Adam Scheidt Brewing Company’s roots date back to a brewery founded in Norristown, 
PA. by the Moeshlin brothers at the end of the Civil War. The brewery was purchased by Adam’s 
brother Charles in 1870. Adam joined the Charles Scheidt Brewing Company in 1878, which shortly 
thereafter was renamed the C. & A. Scheidt Brewing Company. In 1884 Charles passed away and Adam 
was forced to purchase the brewery at an auction to satisfy Charles creditors and liquidate his estate. The 
brewery was incorporated as the Adam Scheidt Brewing Company in 1890, and the following year it 
purchased the neighboring A. R. Cox Brewery.  

  Scheidt advertised many varieties of beer and ale over the years, but the first appearance of 
Bock seems to have been right before Prohibition. In 1912 Scheidt introduced what was to become its 
flagship brand – Valley Forge Special Beer. Within a few years Valley Forge Special Bock Beer was 
introduced. As the country entered Prohibition most brewers entered into other manufacturing fields, 
shut down, or changed production to near beers and sodas. Scheidt choose the near beer and soda route. 
Soon Valley Forge Special Bock (note the word beer was dropped from the name) was introduced. An 
interesting thing was that Valley Forge Special Bock was now available year round instead of just in 
spring. It was sold as their “Dark” near beer, while Valley Forge Special and Lotos were sold as their 
“Light” near beers. Other Philadelphia area brewers have also sold Bock year round – Hornung’s White 
Bock and Ortlieb’s Bock Ale are two examples. Unlike most breweries Scheidt survived Prohibition 
without having an unprofitable year, and was quickly converted to regular beer production upon repeal. 

 In 1934 Scheidt introduced its first seasonal bock in years, but they didn’t use the Valley Forge 
brand name. For 1934 the beer was distributed with a simple red and black label that stated Bock Beer. 
For 1935 it was updated slightly with the name Scheidt’s added. 1936 would bring about big changes. 

  Scheidt was one of the earlier brewers to start canning beer, and they soon decided to can bock. 
The name was changed back to Valley Forge Bock Beer and a new pale green label was designed. 
Valley Forge Bock Beer was introduced in cans and bottles in the spring of 1936. This can was among 
the first group of bock cans which also included Ballantine, Esslinger, Waldorf, Krueger’s, Pabst, and 
Feigenspan. 

  The new can had a light green label with a dark green diagonal stripe. The lettering was done in 
yellow with Scheidt’s Valley Forge at the upper right and Bock Beer on the stripe. The rear panels were 
done in black and yellow and feature a 4 picture opening instruction panel to the left of the seam and a 6 
paragraph Keglined information panel on the right side of the seam. 

This can is pictured as USBC 143-4 and L 843. This basic design would be used until 1950 with 
some back panel and color changes. It seems each year would bring a slightly different color, but they 
break down into 3 distinct shades – a light yellowish green (light green), a slightly darker bluish green 
(medium green), and a dark bright green (dark green). 

  1937’s Bock can came with a few changes. It was painted the light green shade and had 
changes made to the rear Keglined panel, with the wording rearranged into 5 paragraphs. This can is 
pictured as L 844 and was long suspected to exist but was unknown except for a rumored dumper until 
Jim Plant picked up an example in a can company find. Since then a few dumpers have turned up in 
collections. 

In 1938 the government had passed labeling laws requiring that can company information be 
separated from the rest of the label. This was done by putting boxes or strips along the seams to contain 
any can company logos or information. Many breweries took advantage of this law to make changes and 
update to their cans. The new Valley Forge Bock can used the same front label, painted in the light 
green shade. The main difference was the rear panels. The instruction panel had its colors reversed so it 
was now black print on a yellow background. The big change was to the right of the seam. The Keglined 
information panel was dropped and replaced with a great drawing depicting the brewery from above. 
This can is pictured as L 845 and features 2 patent numbers in the Keglined strip along the seam.  

 



Front and side views of the first two Scheidt Bock cans- the 5 and the 6 paragraph cans 
  The next Bock can is pictured as L 846. It is identical to the above can except that in 

comes in the medium green shade of paint. It is not known whether the colors were alternated from year 
to year or at what point they switched. An interesting thing is that bottle labels also show the different 
shades of green. Most of the light green cans are indoor finds, while all of the medium green cans seem 
to have been dumped (most  by Bockster’s Dwight Barbacci, Paul Chappie, and Andy Galamba at 
“Valley Forge Gorge”). 

Canning was put on hold in 1942 
for the war effort and no cans were 
produced for civilian use until 1947.  

   In 1947 Valley Forge Bock 
was back in cans. It featured the same 
prewar design painted in the medium 
green shade. The only difference was that 
the Keglined strip now featured 3 patent 
numbers. This can is pictured as L 847.  

 In 1948 the basic body shade was 
changed to a brighter and darker shade of 
green. This can is pictured as USBC143-6 
and L 848. This same can was used 
through the spring of 1950 with the only 

The three colors of Scheidt’s Valley Forge               differences being changes made to the                                                                                                                                                                                                                                 
canning plant numbers (see attached composite). 
 In 1950 the government dropped the 
requirement for the Internal Revenue Tax Paid 
statement from labels. Most breweries used this 
opportunity to again redesign their labels. The 
new Valley Forge Bock Beer cans used the same 
basic design of the instructionals. The diagonal 
band was made larger, Scheidt’s was dropped 
from the upper left of the label, and Valley Forge 
was done in a new typeface. 

The goats head was also highlighted with 
a white background, and the rear panels were 
removed. This can is pictured as USBC 143-8. 
This design was used from 1951 through 1954 
and comes in two slightly different shades of 
green.  
The two and three patent versions 

 
 
 



of the Adam Scheidt Brewing Co. 
 
One is a pale yellow green shade, and the second is a pale blue green shade. These cans also 

feature Scheidt’s New York License number under the bottom of the diagonal strip on the left side of the 
face. 

In 1954 the Adam Scheidt Brewery was sold to C. Schmidt and Sons, Inc. of Philadelphia. 
Schmidt’s continued to operate the brewery as the Adam Scheidt Brewing Company through the 50’s. 
Valley Forge Bock was continued              

                      with the same label by the new owners with the only change being that the New 
York License was dropped. For additional Valley Forge Bock cans please refer to the previous article on 
the Bock Cans of C. Schmidt & Sons.  

   The author would like to thank Jim Plant and Kevin Lilek for providing pictures and 
information for this article. 

 

BRAND NAME MANDATORY SIZE 
TYP

E 
CAN 

MANF. 

CAN 
COMPANY 

LOGO, 
PLANT # 

BOOK 
NUMBER NOTES 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 
patents 
pending, 
17AX 

USBC 143-4, 
L 843 

6 paragraph 
panel, light 
green 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 
patents 
pending, 
17AX L 844 

5 paragraph 
panel, 
medium 
green 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 2 
patent #'s, 
17AX L 845 

brewery 
scene, light 
green 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 2 
patent #'s, 
17AX L 846 

brewery 
scene, 
medium 
green 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 3 
patent #'s, 
44A◊ L 847 

brewery 
scene, 
medium 
green 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 3 
patent #'s, 
10AX, 17AX, 
44.¬ USBC 143-6 

brewery 
scene, dark 
green 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 3 
patent #'s, 
44A◊ 

USBC 143-6, 
L 848 

brewery 
scene, dark 
green 

SCHEIDT'S 
VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz 

Ins. 
Flat American 

Keglined 3 
patent #'s, 
44A.¬ USBC 143-6 

brewery 
scene, dark 
green 

VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz Flat American 

23A pie 
symbol USBC 143-8 

light yellow 
green 

VALLEY FORGE 
BOCK BEER 

ADAM SCHEIDT 
BREWING CO. 
NORRISTOWN, 
PA. 12oz Flat American 

23A pie 
symbol USBC 143-8 

light blue 
green 

 



BOCKBOCKBOCKBOCK IN IN IN IN THE ROCKIES THE ROCKIES THE ROCKIES THE ROCKIES    
By Steve Armstrong 

 
The bock labels featured in this column are a deviation from the ones shown in past columns.  I guess 

it’s time to start sharing other state’s bock beer labels now.  This group of labels all seem to be relatively 
tough to come by so lets get started. 
 

The first label is a Class Bock from the Class & Nachod 
Brewing Company of Philadelphia, Pennsylvania.  I think this is a 
pretty cool label (wish I had the OI can to go with it!).  How many 
times do you see pretty girls instead of a goat on a bock beer 
label?  According to American Breweries II, the Class & Nachod 
Brewing Co. was in operation at 1801/1823 North 10th & 
Montgomery Streets from 1913-1920.  The brewery was closed 
during prohibition and reopened in 1933 under the same name, 
operating to 1936.  At this time, the brewery changed names and 
was known as the F.A. Poth Brewing Co. and was in operation 
from 1936-1941.  This label is about 4” tall x 2.75” wide.  It is for 
a 12 oz bottle.  The fine print in the white areas along the sides 
says “Internal Revenue Tax Paid” on the left and “Permit Number 
PA. U. 365” along the right side.  The permit number, according 
to beer label guru Bob Kay, was required on labels dating from the 
end of prohibition to September 1935.  Time was allowed for the 
breweries to use up the pre printed label stock on hand and 
generally, the U permit labels are considered dating from 1933-
1936.  The fine print at the bottom of the white area above the red 
bar near the bottom of the label reads “Brewed, Bottled and Pasteurized by.”  The outside edge and the half 
circle around the Class name and behind the girls head is of metallic gold ink. 

 
The next IRTP permit number 

label is for Ben Brew Bock Beer, from 
the Franklin Brewing Co., of Columbus, 
Ohio.  This label features a portrait of 
Ben Franklin and a common image of a 
goat head seen on numerous other bock 
beer items.  The label is 4” long x 2.75” 
tall.  The outside edge is of gold metallic 
ink.  This label is for a 12 oz bottle and 
the fine print at the bottom center of the 
label is a rather lengthy rendition of 
stating the alcohol content of this beer.  
The alcohol content of this package is in 
excess of 3.2 per centum but not more 
than 7 per centum of alcohol by weight. 
 

 
 
 
 



 

BOCKBOCKBOCKBOCK  IN THE ROCKIE IN THE ROCKIE IN THE ROCKIE IN THE ROCKIESSSS    
 

The last bock label for this issue comes from the Blitz 
Weinhard Company of Portland, Oregon and is for Select Blitz 
Weinhard Bock Beer.  This brewery has a long history which began in 
1852.  It went through several different names/owners through time, 
closing during prohibition.  It reopened in 1928 as the Blitz-Weinhard 
Co. and was located at 1133 W. Burnside Street.  It closed in 1979 
prior to its association with Pabst and later, a subsidiary of G. 
Heileman in the early 1980s.  This label also features a common goat 
figure and is for an 11 oz bottle.  The label is 3.6” tall x 2.75” wide.  
All of the curved lines/wheat stalks, the four horizontal lines below 
bock beer and Blitz Weinhard are outlined in gold metallic ink.  The 
fine print in white at the bottom of the label says “does not contain 
more than 4% alcohol by weight” and “Internal Revenue Tax Paid.”  
The small round black design at the bottom center is the logo stating 
the brewery is a member of the United Brewers Industrial Foundation. 
 
If you have a bock label you’d like to see featured in this column, 
please let me know and you too can show off a part of your bock beer collection.  Until next time…………. 
 
      

 
ROSTER UPDATE 

 We’ve had several new Bocksters join our congregation since last issue, due mainly to the write-up 
on our beloved Chapter in the BCCA national magazine. You’ll see that we have added yet another Bock to 
our group, and he’s the third one. Please welcome these folks to the fold! Get in touch with them, they may 
have great trading stock! 
  

 



Bockster Profile:  Eric Claussen, Panama City Beach, FL, BCCA 
30148 
ebay handle:  storzman 
 
I’m in my rookie year as a Merry Bockster – having joined when John Ferguson invited me to 
come to the chapter show at 2004 Canvention.  I knew quite a few of the members from my 
previous ventures in the hobby – and hope to drink a few beers (or bocks) with those I don’t 
know in the coming years.    Our editor requested material for this issue – so this is my best shot 
at a “member profile”.  My collecting interest goes back to the late 1960’s when I was in rural 
grade school outside of Grand Island, Nebraska.  One of the kids in my class and his older 
brother had a collection that a bunch of us used to go look at.  They lived right across the street 
from the school – so we saw it a lot.  Next thing you know – he gives us a few of his spares, then 
we start walking ditches, and trying to sneak rusty cans into my room so my mom wouldn’t 
make me throw them away.  I was in probably the 6th grade when it started.  Within 2 years there 
were probably 10-12 kids in my neighborhood collecting them.  I often wonder if any of them 
still do?  I have never run into them since I got more seriously into the hobby 7-8 years ago. 

My collection took off a bit when we drove to Florida on vacation in 1972.  I found a lot 
of cans, and my dad drank a lot of beer (some he wished he hadn’t I’m sure), so I could get new 
cans.  He would not buy a six pack of ale to get a can – not an ale man, so only got them if they 
sold singles.  I remember going into one store and they had Whales White Ale – in the black can, 
but there was one 6-pack of the white can in the back.  No way he was getting them as no singles 
available.  I found a white can in the weeds out in the parking area – still sits on my shelf even 
though I don’t really collect tabs anymore. 

Even as a kid I loved the tall cans.  Not sure why – but always had a thing for them.   
When I started back into the hobby – of course that was an area I started to focus on.  I actually 
have a list of all the 15oz and 16oz cans I know of that I don’t have (only US straight steel).   
There are 90 out there that I know of that I need – plus an unknown quantity of Rainier Jubilees!  
Currently I have 700 on my shelf .  68 tall Jubilees so far – and always looking for more!  Most 
wanted 16oz can:  Argonaut.  What a great looking can!  Of course my most wanted would be a 
16oz Bock can – if there were any old ones. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

16oz collection, 15oz on top row – 700 total, including Jubilees at 
far right. 



Of course when you only need 90 of what you are most looking for – you expand your 
collecting horizons.  I’m guessing a bunch of Bocksters out there have only a small number of 
Bock cans they need and have had this feeling.  Others I’m sure narrowed their interests to 
Bock cans after years of collecting everything.  So I get my collecting fix more often these 
days from12oz flats and the occasional conetop.   

Below –This article really was spurred by a number of attempts to send Jim the Metz 
Bock sign. (EDITORS NOTE: I WISH  Eric wanted to send me this sign. He means that all he 
wants to send me is this photo!) It is a trolley sign, yes Omaha was a sophisticated community 
long ago with street trolleys.  Remember we had a World’s Fair – how many cities can say 
that?  The bottle is IRTP so the sign is from mid-1940’s I believe.  I actually just picked up this 
Bock bottle for my collection. Sorry, no goat, but a couple of dwarfs that love Bock beer I’m 
sure! 

 
My wife’s favorite item is the 2-sided Metz neon over our pool table.  Had no idea what I 

was going 
to do with 
this long-
term when 
I bought it 
5 years ago 
or so.  
Really had 
no place to 
put it in the 
house we 
had then in 

Orlando.  
But it 
makes a 

perfect 
pool table 
light.   
 
 

 
 



Bock Flattops – nothing mind-blowing, but some nice examples. 

 
Trish gave special 

permission for this 1938 
calendar to go in the Powder 
Room. No goat horns on this 
stud – but that doesn’t mean he 
isn’t…. 

 

If you’re ever in the 
Panama City Beach area 
– give me a call and 
come by for a beer and 
a game of pool.  Happy 
Collecting! 

 
 



 
 

by Steve Armstrong 
 

I hope everybody had a good time with the last issue of the Goatzette, it was fun to put together.  I 
guess it’s time to get back to the real bock beer coasters again.  These three coasters are all relatively recent 
issues within the past 5-10 years and can be found on the Beer Coaster Mania web site 
(http://members.aol.com/gbarone/index.html) under the Wisconsin and Pennsylvania coaster guides.   
 

The Rolling Rock Bock coaster is from the Latrobe 
Brewing Co., of Latrobe, PA and is identified in the coaster 
guide as pa-lat-038.  It is somewhat oval in shape and is 4.5” tall 
x 3.8” wide.  There is printing on the back side that talks about 
the legend of bock brewing, the Latrobe Brewery, the beer’s 
ingredients, appearance, and taste.  Take a look at the coaster 
guide to see this up close.  This coaster has a 1993 copyright date 
on it as well. 

 

Moving to the upper Midwest we have two 
different Leinenkugel’s bock coasters from the Jacob 
Leinenkugel Brewing Co. of Chippewa Falls, Wisconsin.  
The 3.4” square version is paper thin with printing on one 
side only.  It is identified in the coaster guide as WI-
LEIN-
11. 
 

The second Leinenkugel’s bock coaster is 4” in 
diameter with printing on both sides.  This coaster is also 
paper thin and is identified in the Wisconsin coaster 
guide as WI-LEIN-13.  The text on the back side 
provides directions for the pencil test as mentioned on the 
front.  Pour a glass of Leinenkugel’s Genuine Bock with 
a rich, thick head, then place a pencil in it and watch 
what happens.  The pencil stands straight up—
demonstrating beyond a doubt the richness of this special 
beer.  I invite you to try my famous pencil test and to 
enjoy the smooth taste of our Leinenkugel’s Genuine 
Bock. 
 
   
   



BAAAAADBOY’S GOATMATE BAAAAADBOY’S GOATMATE BAAAAADBOY’S GOATMATE BAAAAADBOY’S GOATMATE     

OF THE MONTHOF THE MONTHOF THE MONTHOF THE MONTH    
Hello 

again, fans of all 
that is goateous. 
Here we have a 
splendid example 
of the genus, 
showing off what 
made him 
famous; fiery 
eyes, a 
magnificent pair 
of full double 
curved horns, 
and that devil 
may care attitude 
that we like so 
much. This 
baaad boy is a 
litho in Bob 
Porter’s 
collection, and 
ties in nicely with 
his great Adam 
Scheidt story. 
Bob, thanks for 
sharing! 

Please 
credit the 
smudge in his 
forehead to your 
Humble Editor’s 
feeble attempt to 
blur out some 
reflected flash 
from the camera. 
Sorry, Bob! 

  You can 
have your 
GOATMATE 
published in this 
spot next issue. 
Simply submit 
comely poses of 
your candidate to 
your Humble Editor, and watch the magic happen! 

 



 
 

It’s Here!!!!! 
  It’s Here!!!!! 
   Yeah!!!!! 
 

 
 
 
Jim Romine 
1316 Gormly Cir 
Sanford, NC 27330 
 
 
 

       
 

 


