
  
 

     
 
 
 
 
 
 
 
 
 
 
 
                   
 
 
 

 
 
 
 

 
                                                
 

                                         
 
 
 
                                                    The Official Newsletter of the Merry Bocksters Chapter 
                                                                Brewery Collectables Club of America 

                                                          VOLUME  #9   NUMBER   #1  ISSUE  #30 JANUARY 2010 
                                                                                My liver is glad Bock Beer isn’t out until well after New Years 
 
 
 
 
 
 
 

 
 

 

 Jim “Horny” 
Roche  

Joe “Hairlip” 
Germino 

Dave “Never 
Cry” Wolfe 

Joe “Go 
Rad” 
Radman 



The GOATZETTE is the Official Newsletter of 
the Merry Bocksters Chapter Of the Brewery 

Collectibles Club of America 
www.merrybocksters.com 

REJOICE! No Editor’s Rant Page This Issue!   

President                  The  Vice   Sect’y/Treasurer/Editor 
Joe Germino                                        Joe Radman                                        Jim Romine 
42 Perdue Road   4 Maple Drive    1316 Gormly Circle 
Parlin NJ 08859    Colts Neck NJ 07722    Sanford NC 27330 
732-721-6744    732-946-3416                                 919-774-1173 
joseph.germino@verizon.net              radman@umdnj.edu                        jromine@windstream.net 

 BLUE/Gray’s  a coming! Lots of merriment there, all kinds of Bocksters butting 
heads, the Bock taste session, the Super Raffle conclusion, lots of fun. BE THERE! 
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VOLUME 9, NUMBER 1, ISSUE #30, January 2010 
The GOATZETTE is published quarterly. Hey, I’m on time this time around! Our deadlines for 
submissions are the end of the month before we publish, and the goal is to post the issue by the 15th of 
the month. We ask you to pay for this endeavor, so we’ll try harder to get it out on time this year!  
BUY YOUR RAFFLE TICKETS WHILE YOU STILL CAN! 

mailto:radman@umdnj.edu�


 

Greetings Merry Bocksters! I hope everyone had a safe and Merry 
Christmas and a Happy New Year! I also hope you got a nice piece of 
Bock Breweriana for the collection in your stocking, whether you treated 
yourself or a thoughtful ‘other’ presented you with something. As a 
member of the Bocksters in good standing, maybe you were the lucky 
member to win the Bock Brand raffle can to add to your collection. I 
belong to a few chapters and the member’s only raffle that the 
Bocksters run is one of the best benefits of belonging to the chapter! If 
you haven’t purchased tickets to the 2nd Great Stimulus Raffle, you still 
have time to purchase tickets to win some real nice Bock cans! And 
don’t forget, there will be yet another Bock Can raffle for those 
Bocksters buying tickets, or who supported the Chapter by selling some 
tickets to non-Bocksters. Every ticket you buy, or sell on our behalf, is 
another entry in that drawing! Remember, the proceeds from the 
Stimulus Raffle are used to purchase members only prizes as well 
CANvention raffle prizes, so buck up some more $10 bills and pick up 
some extra tickets!  
 
The Merry Bockster NEW t-shirt will be ready for the Blue/Gray show, so 
be ready to purchase some new B/G wear. I hear it will be worth 
wearing! It would make a nice touch if we all were wearing our new t-
shirts during the Bock Tasting on Thursday and the 75th Can Celebration 
dinner on Saturday. (Like none of you have worn the same clothes 
more than once at B/G or CANvention!) Also, don’t forget to start to 
horde your bock beers for the B/G tasting. It wouldn’t be a tasting if we 
didn’t have 35 different Bock’s to sample!  
 
Don’t forget to take a picture of your favorite Bock piece and send it to 
Jim with an explanation why! That’s what keeps the newsletter 
interesting and fun to read. It also make’s Jim’s job all that more 
difficult to have to choose which ones he publishes each edition.  
 

Discussions have progressed with regards to cataloging the Bock beers 
we consume this spring. We’ll be announcing a start date, and where to 
list them on the web site with some space if you want to supply some 
tasting notes. It would be great to see if there is really a clear winner 
for the most popular Bock beer tasted.   
 



So far we haven’t had any takers on being Point Man for the CANvention 
display. Just to give an example on how to proceed in the event we do 
have people interested, just come up with an initial idea, float it to the 
chapter officers, we’ll help promote the display and people would start 
to volunteer/contribute bock pieces for the display. It could be as simple 
as grouping bock cans with goats, bottles/labels with goats and even 
some lithos thrown in. Even toy around with the idea of putting your 
own display together for CANvention. It is a rewarding experience.  
 
As most of you are probably aware, this January marks the 75th 
Anniversary of the Beer Can. Numerous chapters are holding shows to 
commemorate this event. If attending a show or local chapter meeting 
to celebrate, make sure you have a Bock beer can available for 
toasting! Especially if it’s an antique! Since the Blue/Gray team and the 
BCCA are preparing to formally celebrate the 75th Anniversary of the 
Beer Can, the show should be a complete sell out with more cans and 
breweriana available than any other year. I’m sure there are some 
bargains to be had! So during the upcoming dreary, cold weekends (at 
least that’s what they are where I’m at) you have plenty of time to start 
stockpiling your B/G trade stock. Just make sure you get your 
reservations in early or you’ll be living in your car! I’ll see y’all in 
Fredericksburg!!  
 
Until the next Bock Beer is consumed, stay safe, healthy and enjoy 
collecting……..Especially Bock Stuff! 
 
  Cheers! 
 

  JOE 
#24997 

 
PS – Don’t forget to sell and buy raffle  
tickets for the 2nd Great Stimulus Raffle! 



 
Greetings Merry Bocksters! I certainly hope that all of you Goat loving collectors had a 
wonderful Holiday Season and we wish you all of the best for the New Year from your chapter 
officers. Hopefully, Santa left you a multitude of objects-de-goat in your Christmas stocking or 
under the tree this year. I received five opportunities at winning the Merry Bockster Super 
Raffle # 2 bock cans that are being raffled off by the chapter. My lovely wife, Lee surprised me by 
sneaking five Super Raffle # 2 tickets into my Christmas stocking. What a great surprise when I 
dug into that old sock and found these five great raffle tickets. Not so surprising was the fact 
that both halves of the tickets were still attached.  More surprising was the fact that she had my 
name AND BCCA number on the tickets. The biggest surprise was that she failed to put the fifty 
bucks in the stocking to pay for the tickets. That part was left for me to do. Not to worry. All was 
squared away by days end.  
Hopefully, your wife or husband or significant other treated you to a few of the Merry Bockster 
Super Raffle # 2 tickets for inclusion in your Christmas stocking or Holiday present. If not, it's not 
too late. The season for giving will continue right up to the Blue/Gray Show in February. That's 
right fellow Bocksters, tickets for this great raffle will be available only for the next six weeks, so 
let’s get movin'! Time for participation is drawing short. Get your tickets from me, Joe Germino, 
Jim Romine or on the Merry Bockster website. Don't miss out on these three great bock cans. 
The first great prize to be raffled off will be the A-1 Bock. The next in order will be the Krueger 
Bock (my personal favorite) and the final prize will be the Frankenmuth Bock Beer. Any of these 
three great bock cans can be had with just a $10 investment. There are just 600 raffle tickets 
being sold, so let's pony up a ten spot and get in on it!!! Other than dues, this type of raffle helps 
support the chapter. In turn, the chapter has been able to turn some of this income into prizes to 
be raffled off to our chapter members. If you attended CANvention in Springfield, IL. you had a 
chance at the great raffle prizes that were available to chapter members at no cost to them. A 
Rheingold Genuine Bock flat, an Old Bohemian Bock flat, a Utica Club Bock zip tab, plus bock 
advertising pieces and posters among other bock items were raffled off to attending chapter 
members, all at no cost to them. The chapter was able to give back to our chapter members a 
total of $685 in bock prizes all because of our efforts in selling raffle tickets in Super Raffle # 1, 
the Jacob Ruppert Instructional Bock Can. We intend to continue to reinvest in our chapter 
members by giving back some of the proceeds from Super Raffle # 2 in the same manner. All we 
have to do is sell the tickets. So, send one of us an email requesting some raffle tickets, or give 
one of us a call and we will get these tickets out to you.  
In addition to providing great raffle prizes at CANvention for our chapter members, the Merry 
Bockster's also provide an Annual Members Only Free Raffle for those chapter members who 
have their dues paid up for the new year. This year your chapter was able to obtain a Brand Bock 
Beer for this member’s only raffle. The can is great with a full face goat that looks as if he is 
smiling from whisker to whisker. And why wouldn't he be smiling. He will be going to one of our 
lucky dues paid members. As a matter of fact, I believe that the dues paying member whose 
lucky randomly drawn number was picked would also have as big a smile on his face when Jim 
Romine calls him. Last year, at the Blue/Gray I had the honor of announcing Jim Dixon's name as 
the winner of the Jacob Ruppert Bock Can. Now I have the honor of announcing Joe Rad--- no 
sorry, announcing Bob Porter of Collegeville, Pa as the Merry Bockster winner of the Brand Bock 
Beer flat top can. Congratulations to Bob on winning this great can. All he had to do was be 
current on his chapter dues in order to be eligible to win this can. Now all he has to do is buy a 
sock full of Super Raffle # 2 raffle tickets in order to give next year's lucky recipient the same 
chance. Well, maybe not a sock full!! 
How about any chapter members out there who have not bought at least one ticket? Now is the 
time to support your chapter so that we have the opportunity to support you by being able to 
provide great bock cans for our chapter members via free raffles.  We thank you for your support. 
We also thank Dan Morean of Breweriana .com who has supported our chapter by making these 
cans available to us for our raffle. Our sincere thanks to him for being there for us. 
I hope to see "y'all" at the Blue/Gray. Must be Romine's accented telephone calls as an influence. 

Cheers, 
Joe Radman #6898 



  
This issue of the Goatzette finds most of us anxiously anticipating another Blue 

Gray Show.  It figures to be another “epic” event and a heck of a lot of fun.  I would 
encourage anyone to make the pilgrimage if you haven’t had a chance to attend yet. 

As for the Merry Bockster website, you can expect to see the following changes 
prior to and after the Blue Gray Show: 
--2009 Springfield Canvention photos in the Bockster photo section. 
- 2010 Blue Gray Show Photos will be added after the show. 
- Updated bock lid composite 
--New headers & backgrounds will be added to each page with new can photos, bock    
advertising, etc…(We will be completing a general refreshing of the current website   
pages). 

Additionally, we have been getting a number of requests from members who 
want to be able to utilize their own passwords for accessing the site.  I am looking into 
that and hope to have that information out along with this issue, so that you can 
change your password to one that you will remember.  We want our members to access 
the site regularly as a source for all kind of information regarding bock cans, 
breweriana, recent finds, etc… 

Super Raffle #2 is well under way and 3 great Bock cans will be awarded to the 
winners in Fredericksburg.  Get your tickets now as they are going fast.  They can be 
purchased on the website www.merrybocksters.com  or by contacting Jim Romine 
directly jromine@windstream.net  and ordering the amount that you want.  They are 
$10 each and the ticket is good for the drawing on all three cans. 

We will also be announcing an additional drawing, after Blue Gray, for 
Bockster members only.  This can will be announced shortly.  Members will get one 
ticket for each Super Raffle #2 ticket purchased and sold.  All of the tickets will be put 
in another hopper and drawn later in February.   So in essence, your tickets are really 
good for an opportunity to win four different bock cans!   

I look forward to seeing everyone in Fredericksburg.   Drop me a line if you 
have any questions at:  wolfe1985@fuse.net  

David Reed 
MB #3 

EDITOR’S COLUMN DROPPED DUE TO OVERLY TALKATIVE OFFICERS 
.....No, not really. We’ve just got so much in this issue that something had to give, so it 
was me! A great problem for an Editor to have! I hope you enjoy the articles on the 
Dittocan phenomenon, as well as the lids article and the regular columnists. I have been 
watching the steady output of “fantasy” Bock cans appear on eBay for the last couple of 
years or more, but when a fake Sun Valley Bock conetop appeared, being sold by a 
secondary seller, and being presented as real, that was it for me. Please read the story of 
that can, as well as the articles on how they are made and how to spot them. Our hobby 
needs to shun these cans, and those who try to sell them. The sooner they are gone from 
the hobby, the better. Just my HUMBLE opinion! 
 OK! See you at Blue/Gray! Get your tickets now so YOU can be a winner! 

http://www.merrybocksters.com/�
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1ST Prize 
2ND Prize 3RD Prize 

The Great Stimulus Package Raffle is here!  Tickets are $20 
No, wait!  Make that $10! 

There will be only 600 tickets sold—there will be THREE winners! 
 

The winners will be drawn at the Blue/Gray show.  Tickets will be available 
on our website, at major shows and through eBay  (after Canvention). 

 
Half‐price tickets + fewer tickets means better odds and more chances to win! 

 

www.MerryBocksters.com 

X 



 
 

AS YOU WILL SEE in another article later on this issue, these “dittocans” are 
made through a process called inkjet sublimation. Essentially, a design, any design, is 
printed on special transfer paper, and the design is transferred to a beercan that has been 
specially prepared by coating it with a polyester coating. The coating absorbs the ink 
from the paper, and viola, you have a beercan with a new design printed on it. 

Obviously, these are fake cans, and often fake designs. But there have been 
several fellow collectors that have bought these cans thinking they were real, and the 
potential exists for collectors to get ripped off by unscrupulous or unknowing sellers after 
these cans have traded hands a couple times. So, we have to educate ourselves so we can 
spot one of these forgeries every time. HERE’S HOW! 

We are going to use two dittocans to show you how to spot them. In both of the 
photos below, the dittocan is on the left, and a real can to the right. 

 
There are four main points to look at if you suspect a can may be a fake. They are 

Orange Peel, Detail, Registration, and Overspray. I will explain each one, and show you 
examples of the differences between a real can 
and a dittocan.  

ORANGE PEEL is a term used in the 
painting business to describe the rough texture the 
surface of paint can take on if it’s improperly 
applied. Now, remember, the actual dittocan 
design must be applied over a coating of polyester 
paint that has already been sprayed onto a can. 
Think of this polyester layer as the primer, and the 
design as the topcoat. The Orange Peel occurs in 

the Primer layer, and shows through the Topcoat. You can see it here, and you can feel it! 



Here’s another good 
example of Orange Peel. 
You’ll notice how pebbly the 
surface looks. Go to your 
shelves, and pull down any 
clean beercan. You’ll see that 
the paint surface is smooth 
and dimple free. As I said, 
this is caused by the Primer 
layer being applied in such a 
way as to cause this rough 
surface, and when the 
beercan design is applied to 
it, it takes on the 
characteristics of the surface 
below. 

DETAILS can be harder to spot than Orange Peel, but they are there to be seen 
on every dittocan I’ve examined. Look at the first two photos in this article. You’ll notice 
that the size and the colors of the type are all wrong on the Playmate, and the lips are 
smaller. Easily seen when you put it beside a real can, but tougher to spot if the can is 
alone. Likewise, there are fine pinstripes around the upper and lower banners on the 
Kings Beer that don’t appear on the dittocan Bock. Again, this is easier to see if you have 
a real can for comparison. As a rule, there are lots of fine details that are smudged, 
blurred, or missing on a dittocan that will be on the real article.  

 
 
 
 
 
 

Gee, whiz, where’s the circle or box around the KEGLINED logo? 
You can see the National Can Co. logo is so blurred on the Kings Bock dittocan 

that you can’t read it. Can anyone tell the last line is supposed to say “Patents Pending”? 
And the word “KINGS” looks like KIIIGS”. Needless to say, all of these details are razor 
sharp (and they are there!) on a factory produced original can. 

 



You also need to look for what is called pixelation. This is the effect you see 
when you enlarge a digital image too far. Instead of the graininess that you see in a film 
photograph, you actually see each pixel, or bit of information, in the digital image. 

Here you can see the eyebrow and the eye 
itself on the Playmate dittocan it heavily pixelated. 
You see small individual squares instead of 
smoothly curving lines along the edge of the 
eyebrow (never mind that it’s entirely the wrong 
color – it should be brown!). You also see those 
small squares, the individual pixels of the digital 
image, forming the top edge of the eye, and 
scattered within the whites of the eye. None of this 
would appear on a real factory beercan, because 
the lithographed image has a much higher level of 
resolution, hence much less “graininess” and 
absolutely NO pixelation. These dittocans are the 
product of a computer generated digital image, not 
an artist’s pen and brush. 

 
REGISTRATION is the exact matching of the image topcoat over the polyester 

primer. This will be hard to see on a white can like the Playmate, since the primer is 
white (Note: the Primer will ALWAYS be white on a dittocan, because the inks are 
almost transparent, and rely on a white background for accurate color rendition). But, on 
the yellow Kings, we can see some things!  

Look very 
closely at the top of 
the label, right up 
against the rim. You 
see the thin strip of 
white? That is the 
primer showing, 
where the topcoat was 
misaligned with the 
rim of the can. In 
other words, the two 
layers were not 
properly “registered”. 

You see this 
again along the 
seam, where the 
topcoat and the 
primer are not 
aligned with each 
other. Notice the 
darker yellow 
stripe?  



That darker yellow stripe is where the topcoat design has been applied, but the primer 
coat underneath is missing. Since these topcoat inks are almost transparent, you don’t see 
any depth of color until the two layers meet. When inspecting a can, always look up the 
seam for signs of misalignment – poor “registration”. 
 

OVERSPRAY is literally just that. The polyester primer layer has been sprayed 
onto areas that shouldn’t have been coated, with the result that it shows after the design is 
applied. Remember, this primer layer is always going to be white, so if you see any of 
this anytime, run! It is easier to pick up on a non-white can, but as you’ll see, it can be 
observed even on a white can. 
 

You can see the overspray of the primer coating on the rim of the Playmate can. 
Look right where the arrow is pointing, and you can see where some of that overspray 
has chipped off, and then it feathers away from there in both directions.  Even though it’s 
a white can, you’ve got paint where paint shouldn’t be. This is a dead giveaway that this 
can is bogus. A factory can has the design printed on flat sheet stock, which is then cut 
and rolled into cylinders before the lids are applied. So, there’s no way that a real can has 
any paint on the rims. 

So, there you have it. If you apply these four tests to any can, a factory can will 
pass them all with flying colors. A dittocan will fail one or more of them, possibly all. 
Then, you have a decision to make. Do you tell the owner what you know, or do you just 
set the can down, leaving open the possibility that another, less educated collector will 
purchase this can thinking it is real? 

This is just my opinion, but I think we are all doing the hobby a disservice if we 
don’t make sure that every dittocan you see at a show is identified and acknowledged as 
such. If we just walk away, and don’t make sure that the seller is aware of the (in)validity 
of their can, we are quietly accepting that that can could be passed off as legitimate. If 
someone buys it, fully aware of its origin, well, that’s the American way. If an unaware 
collector buys a can thinking its one thing when it’s not, that’s fraud. I can’t be complicit 
in that transaction.   

I hope this helps clear the air regarding these cans. If anyone has any questions, 
write Your Humble Editor at jromine@windstream.net. I also want to thank John Aho for 
the loan of the Playmate can, and Dave Wolfe for use of his Kings Bock. 

mailto:jromine@windstream.net�


EDITOR’S NOTES- Below is a synopsis of the whys and hows of the 
process I believe is being used to produce the “dittocans” (forged and 
fantasy mockup beercans) that are infiltrating the hobby. I have copied 
this information from websites that sell the equipment and supplies. 

“The basic inkjet dye sublimation process uses a heat sensitive 
sublimation dye, dissolved in a liquid, to print graphics and text onto 
special inkjet paper. This is called a dye sub transfer. The dye sub 
transfer and a sublimatable item are then placed into a heat press. 
When the heating cycle is completed, the image on the paper has been 
transferred into the coating on the item and has actually become a part 
of the surface. Run your finger across the surface of sublimation and 
you will feel nothing.  In the case of polyester, satin and some other 
synthetic fibers, the sublimation dye actually penetrates the fibers and 
becomes part of the fabric. Again, nothing is felt! 

         “The reason for this is that sublimation is always done on a 
polyester, polymer, or polymer coated item. At high temperatures, the 
solid dyes in the print converts into a gas without ever becoming a 
liquid. The high temperature also opens the pores of the polymer and 
allows the gas to enter. When the item is removed from the heat press, 
the temperature drops, the pores close and the gas reverts to a solid 
state. It has now become a part of the polymer. Done correctly, it cannot 
be washed out or come off, unless the actual fibers or coating is 
damaged. 

         “99.9% of inkjet sublimation is done on white materials (substrates 
is the technical term). The reason for this is because the inks are 
actually transparent, when sublimated, and need a background to show 
up. White is the ideal background because it does not clash with the 
colors. Indeed, the white background actually enhances the colors. 

          “This allows sublimators to print a wide gamut of vibrant, brilliant 
colors on multiple substrates. EDITOR’S NOTE-This would include 
metal cylinders. It also allows any fantasy can design you can 
create on a computer to be reproduced! The above explains a lot 
about the “dittocan” process. The cans that are being produced are 
painted white with a special polyester paint before the new can design is 
transferred to the can. Now, check out how easily that transfer can be 
accomplished.  



 

DK3 Full-Wrap Mug Press 

          “The DK3 Digital Mug Press two main advantages are its’ ability 
to handle metal mugs, in addition to ceramic mugs and its’ heat 
conductive rubber lining, which gives it a better ability to provide good 
heat contact when the mug is not perfectly straight. 

EDITOR’S NOTES – This press is just an example of 
several models on the market that can wrap a cylinder 
(beercan) in heat in order to successfully transfer the 
image from the transfer paper to the cylinder itself. Now, 
watch how it’s done below! 

 

 

The printed transfer, using an Epson 
C86 printer, ArTainium UV+ 
sublimation ink, EasyFlow™ bulk 
system and True Pix sublimation 
paper. Information about sublimation 
printing is at www.dyesubinks.com. 
 
Note - the print looks dull on the 
sublimation paper. It will look very 
vibrant after being sublimated on the 
mug 

 

 

A paper cutter was used for trimming. 
 
Note - We did not trim as close to the 
sides as we did the top and bottom. 
This keeps the tape off of the imaging  

EDITOR’S NOTE: Now, realize we are following the process of transferring an 
image onto a specially coated ceramic coffee mug. It doesn’t take too much 
imagination to substitute a beercan for the mug! 

http://dyesubinks.com/�


 

 

 

  

  

All images must be tightly taped to the 
mug. We used a heavily weighted tape 
dispenser with our roll of heat-resistant 
tape. 

 

 
The 11oz. premium sublimation mug is in 
the Phoenix™ mug press and the heat-up 
cycle has started. 
 
When the cook temperature (385°) is 
reached, the press counts down from the 
cook time and a beep is heard. About 90 
seconds is needed to transfer the image 
from the paper to the cylinder’s surface. 

 

 
 
The mug is very hot and pouring water 
into it stops the sublimation process fast.  
If the mug is left to "air-cool", it is 
possible for the sublimation to "drift" up 
the mug. 
Some put their mugs into a bucket of 
water. EDITOR’S NOTE - This may 
explain why all early dittocans were 
missing a lid on one end. Later examples 
have large opener holes in them, no doubt 
to facilitate pouring a coolant into the can. 

 



Bogus Bock Goes for Wild ebaY Ride 
Jim Plant 

 
This can turned up on a mid December ebay auction. The seller, a gentleman from Milwaukee with the 
ebay name of sweetsj69, claimed this can was found in his 82 year old father’s home after he passed. 

Almost immediately, our brethren in the Rusty Bunch rang the 
alarm on this can. I don’t think any Rusty Bunch or Merry 
Bockster member had any thought this might be a legitimate can. 
It appears to be manufactured in a similar fashion as the cans we 
have see from ebay seller dittocans. Certainly after photos of the 
flat bottom were posted, there was no doubt it was bogus. 

 
However, unlike recent 
auctions from dittocans, this 
seller never acknowledged the 
can was a novelty 
manufactured can. What 
ensued was a frenzy of, 
probably bogus bids from $12 
to over $1800, a lengthy list of 

very testy question & answers, bids being cancelled by both 
bidders and seller and finally the auction was ended.  
 
 

 
The photos used here are from ebay auction 110470677126. As I write this, the auction is still shown on 
ebay’s site. There are several more photos if you wish to view them. 
http://cgi.ebay.com/ws/eBayISAPI.dll?ViewItem&item=110470677126#description 
 
EDITOR’S COMMENTS/SOAPBOX/RANT – This is the future, folks, where a dittocan is put on the 
market as a legitimate beercan. The owner may or may not know what it really is, but the opportunity 
exists for the buyer to spend good money on a blatant, and worthless, fake. If you thought that the 
excesses of the brewers and canning companies in the late 70’s and early 80’s (think Andy’s, Worlds Fair, 
Bob’s, and the like) lead to the downward spiral of the hobby, which we’re still feeling to this day, then 
these forged designs could be the death knell for new collectors entering the hobby. 
 After all, most experienced collectors are not going to be taken in by these wet dream wonders, 
but there are a few out there who are not above trying to pass them off on newer collectors interested in 
every new can they see. Can you imagine anything that would take away your enthusiasm for your new 
hobby, and new collection, faster than to find out that you’ve spent your time, effort, and cash filling your 
shelves with cans you have just found out aren’t real?  Two things are going to happen at that point, I’m 
afraid.  The collector will abandon the hobby out of disgust, and he will try his best to recoup his losses. 
This will repeat the cycle, and the end result is the ruination of beercans as a legitimate collectible. 
 Do you think I’m going overboard here? OK, go talk to Baseball autograph collectors, who have 
seen forged items flood their marketplace to the point that the baseball card and collectible hobby is a 
shell of itself. Ten to fifteen years ago that was one of the hottest collectible areas there was. Ruined by 
greed. It can happen here, to our beloved hobby, if we let it. 
 Our defense is education. We HAVE to open the hobby’s eyes to the situation, and arm every 
collector, old and new, with the knowledge they need to identify these cans every time they are offered. 
Then we need the wisdom to walk away. 
 All opinions are mine (Your Humble Editor) and mine alone.  

http://cgi.ebay.com/ws/eBayISAPI.dll?ViewItem&item=110470677126#description�


Bock In the  
By Steve Armstrong 

 
 
Welcome to a new decade of collecting Bock Beer advertising (and also my Bock ramblings for as long as 
they can continue…which will be a long time yet since I am no where near running out of Bock labels to 
feature here in this column).  I hope everybody had a Merry Christmas and a great New Year. 
 
To start this year off, I’ll feature single labels from breweries in New York, Ohio, Illinois, Pennsylvania, and 
Connecticut.  

 
According to American Breweries II, the George 
F. Stein Brewery, Inc. of Buffalo, NY was 
known by that name from 1935-1958.  The 
brewery originated in 1852 at 815 Broadway and 
had several proprietors and names throughout its 
history, including Albert Albrecht, Julius Binz, 
Broadway Brewing & Malting Co., and the 
Broadway Brewing Co., Inc. 
 
This Stein’s Bock label is approximately 4” x 3” 
in size and dates to the 1950s.  In the fine print 
below Bock Beer is the Copyright 1950 G.F.S.B. 
Inc. phrase. 
 

 
The Matz Bock label was issued by the 
Matz Brewing Co. of Bellaire, Ohio.  This 4 
¼” x 3” 12 oz. label has the IRTP statement 
and “contains over 3.2%, but under 7% 
alcohol by weight” text along the top edge.  
The fine print at the bottom center of the 
label says “Matz Bock Beer is a Genuine 
Bock Beer, made of 100% Grain and Hops.  
No artificial coloring added.  It 
commemorates the advent of the Spring 
Season.  William J. Matz.” 
 
This brewery began operations in 1905 as 
the Bellaire Brewing Co.  From 1919-1924 
it was known as the Bellaire Beverage Co.  
The Matz Brewing Co. name was used from 
1935-1953. 
 
A very similarly designed label is shown in Bob Kay’s recently published Ohio label book (page 13, #21).  It 
has a value estimate in the “C” category which is defined as $25-$75 and Elusive. 
 
 



The Joliet Citizens Brewing Co. Bock Beer label is 
of a stock design used by many different 
breweries.  This brewery began in 1904 as the 
Citizens Brewing Co.  The Joliet Citizens Brewing 
Co. name was used during the 1905-1920 & 1933-
1948 time periods.  The operation was known as 
the Bohemian Brewing Co. and also the Van 
Merritt Brewing Co. prior to its closing in 1958. 
 
This 4 3/8” x 3” label has the IRTP statement and 
is finished in gold metallic ink to make a stunning 
contrast with the red and black colors on the other 
portions of the label.  This label would date 
between 1936 and 1948. 

 
The 4 ¼” x 3” Royal Bock label from the Union 
Brewing Co., New Castle, PA is for a 12 oz 
bottle and also has the IRTP statement along its 
left edge.  Along the right edge is has the Does 
not contain more than 3.2% alcohol by weight 
statement. 
 
This brewery has a long history of operation 
dating back to 1858.  It had numerous owners 
and names including Adam Treser, Carl Kirst, 
John Kirst, Standard Brewing Co., Jocobson 
Bros., and Union Brewing Co. (1933-1948) to 
name a few.  This label would date to the 1936-
1948 time period since it does not possess a U-
permit number (required on labels in the 1933-1936 era). A very similarly designed label is shown in the 
Pennsylvania label book by Bob Kay on page 58, #3.  It has a value estimate in the “B” category which is 
defined as $5-$25 and Less Common. 
 

The last label for this issue comes from The 
Cremo Brewing Co., Inc. of New Britain, 
Conn.  This brewery has a relatively short 
history as it began operations in 1903.  It was 
known as the Consumers Brewery (1903-
1904) and then as the Cremo Brewing Co., 
Inc. from 1904-1920 & 1933-1934.  The 
name was changed slightly to The Cremo 
Brewing Co., Inc. (aka Diplomat Brewing 
Co.) during the 1934-1955 time period.   
 
This 4” x 3” label is for a 12 oz bottle.  It has 
the IRTP statement along the left edge and 
the brewery information along the bottom.  
The outer border and text within the blue 
background are printed in metallic gold.  

This label is shown in Bob Kay’s US Beer Labels Vol. 2, East and Southern States on page 10, #5.  It has a 
value estimate in the “B” category which is defined as $5-$25 and Less Common. 
     



 
 

 WITH THE HELP of ever diligent lid hunter Jacob Parker, we’ve turned up a 
batch of new non-Bock Beercans with BOCK or BOCK BEER stamped on their lids. 
There are now 77 major varieties of BOCK lidded cans in our composite, and we’re 
going to show you some of the latest finds that have swelled the size of that list. 

Lidding cans with BOCK lids was a favored practice of many small brewers, 
particularly in the Midwest and Great Lakes region. This was the cheap way out, as it 
only required the canners to fill their lidding stations with the specially marked lids, 
rather than develop and purchase a whole new can design. It’s an interesting sidebar to 
your Bock collection, and since we first reported on these cans in GOATZETTE #2, the 
interest in these cans has soared. You will now often have to pay a premium for the Bock 
lidded version of relatively common flats and tab top cans. 
Here’s a great photo Jacob took of the many variations in which these lids can be found: 

 All of these lid variations, with the exception of the Drewerys, can be found on 
non-Bock beercans. The Drewerys version has only been seen on their Bock Beer cans. 
That’s most likely the only place it was ever used, since Drewerys had Bock can designs. 
 



Now, a few of the latest cans that have been found with Bock lids. You’ll see that 
Jacob likes to photograph his cans with mirrors arranged so you can see the can and the 
lid all at one time. All of these cans are new to the composite: 

Now, here’s a few from Your Humble Editor’s Collection: 

So, get out there and get looking! Download a copy of the Bock Lids composite 
from the website to help you, and if you find any new cans, let Jacob or I know! 
 
 



 
Some more items from recent ebay auctions for your enjoyment 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

e bock  from Joe Pac  

GUNTHER Premium BOCK BEER 6-
Pack Unopened Cans 

 This estate-fresh 6- pack recently 
found in Baltimore. All cans are 
sealed and full, however one of the 
cans has leaked its contents over the 
years and has about one ounce left 
inside There is a thumb-sized dent 
near the bottom of the near-empty 
can, as shown. Each can has a small 
scrape or ding near the rim, with the 
largest scrape shown. These cans are 
not minty mint, but they are about as 
clean as you're going to find. 
Cardboard holder has some rips, 
wear and soiling. Brewed and 
packed by Gunther Brewing Co., 
Inc., Baltimore, MD. Winning bidder 
$2,716.08   

 

 

Of note …. e bock featured 
a single Gunther Bock can 
in  our previous newsletter in 
1+ condition that sold for 
$875.00 



 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 
PABST BOCK OI CAN.  LILEK # 662, Pabst Brewing Co. 

Milwaukee, 2 patents others version. Super solid tough, with  
scattered humidity, & spots as pictured. Winning bid took $330.00  

 

See ya next time 
Joe Pac #50 
 

  

 

1940’s R&H Bock Beer 
4” Coaster. 

 
Please excuse the photo 
quality. Didn’t want to miss 
this item. It took $150.50 to 
win this one. Rubsam & 
Horrmann Of Staten Island, 
New York  
 



 
 

THERE AREN’T MANY BOCK TRAYS out there. For the next few issues, 
we’ll be showing as many of them as we can find. If any of you have nice condition Bock 
Beer trays or tip trays, please send in high resolution photos, with a caption talking about 
when you got it, any history you know about that particular tray, the brewery, and so 
forth. Trays are an area we haven’t really delved into before now, so it’s time! 

THIS TIP TRAY is most likely the Mac Daddy of them all in terms of everything 
that gets our blood up when we see Bock items – great graphics, nice condition, unreal 
rarity, an obscure brewery, and then the intangible of a story within the design that puts a 
smile on everyone’s face when you see it. So, here it is! It’s a stock design from the Meek 
Co.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Niagara Falls Brewing Company produced beer from 1880 until Prohibition.  
Thanks to Joe Gula for the use of this image of his tip tray. Joe is the co-author of 

“Lithographed Brewery Tip Trays and Coasters” with Jim Keyes. He can be reached at 
joeffd@indy.rr.com if you want a copy.  

mailto:joeffd@indy.rr.com�


BAAAAADBOY’S GOATMATE  
OF THE MONTH 

 
THIS MONTH’S 
GOATMATE 
shows a 
youngish 
damsel in an 
interesting 
contraption I’ve 
never seen 
before – the rare 
barrel sled. It 
evidently did 
not catch on, as 
few survive, but 
it looks to have 
been a stately 
way to convey 
your hops, beer, 
and Goatmate 
around 
together. No 
doubt it was a 
sturdy, stable 
means of 
conveyance, or 
the lovely 
wench wouldn’t 
have been able 
to stand while 
riding! My 
thanks to Scott 
Bristoll for the 
use of this 
photo of a 
unique piece of 
Pre-Pro art. 
 

YOU CAN SEE YOUR personal vision of Bock loveliness here, if you 
wish. Just send in your nominee for the next GOATMATE, and reveal your 
definition of feminine beauty to your friends.  

 



 
 

It’s Here!!!!! 
  It’s Here!!!!! 
   Yeah!!!!! 
 

 
 
 
Jim Romine 
1316 Gormly Cir 
Sanford, NC 27330 
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